
Travel and Tourism - Curriculum Map 2021-22

Year 7 Year 8 Year 9 Year 10 Year 11

Over-
view

*Travel and Tourism is not taught in Y7 and Y8, however, as a
school we offer a wide range of subjects where there are links
with the Travel & Tourism curriculum (See below)

Links to geography -  The intent for geography at KS3 is that
students learn about and understand the human and physical
geography of a range of different locations and environments,
building upon skills learnt at KS2 such as different climate zones
and biomes, volcanoes, earthquakes, etc

Links by creating the foundation skills needed to build on for all
areas of the travel and tourism course

*Travel and Tourism is not taught
in Y9,, however, as a school we
offer a wide range of subjects
where there are links with the
Travel & Tourism curriculum (See
below)

Links to geography - This unit is
concerned with the dynamic
nature of physical processes and
systems, and human interaction
with them in a variety of places
and at a range of scales.

Links by creating knowledge and
building on previous knowledge in
factors that affect worldwide
travel such as climatic hazards
and where they may occur. It also
builds on map skills needed for U2
- UK destinations

The qualification provides an engaging and stimulating introduction
to the world of travel and tourism giving students the opportunity to
develop knowledge and technical skills in a practical learning
environment. Students will explore some of the key areas within the
sector, including accommodation, tourism development and
promotion, transport and visitor attractions. They will investigate the
importance of the travel and tourism sector to the UK, and
investigate different types of customer and UK destinations. They will
also have the opportunity to study international travel and tourism.
Students will develop key skills, such as research, report drafting and
writing skills and project management.

In Year 10 students will study 1 exam unit (Unit 1 - the travel and
tourism industry) and 1 coursework unit (Unit 2  - UK destinations for
travel and tourism)

In year 11 students will study 2 coursework units (Unit 3 - Customer
services and Unit 5 - Factors affecting travel and tourism)

Half
Term 1

Link to geography - Where in
the world?

Atlas skills

Learning the skills of using
maps and identifying
destinations in preparation
for U2

Students will learn a range of
topics across  2 units. The
coursework unit is taught
between 2 teachers

Topic A.1 (U2): UK travel and
tourism categories

Capital cities,
Seaside resorts,
Countryside areas,
cultural and/or historical

Students will learn a range of
topics across  2 units each unit
taught by a different teacher

Topic A.1: (U3) What is
‘customer service?’
Definition
The aims of customer service

Topic A.2: Different
organisations in the travel and
tourism
industry



UK airports and identify their
three-letter identification codes
UK passenger seaports
motorways,
Rail and major stations,

Assignment 1 - Tasks for 2A.P1,
2A.P2, 2A.P3, 2A.M1

(U1 - Travel and tourism industry)
Topic A.1  Types of tourism
Domestic tourism
Outbound tourism
Inbound tourism

Topic A.2 Types of travel
Leisure travel
Business travel
Specialist travel

Topic A.3 Principles of
sustainable tourism
Definition
Principles
Benefits of sustainable tourism

Topic A.4 The importance of the
travel and tourism sector to the
UK economy
Employment: direct and
indirect
Gross domestic product (GDP)
Relation to inbound tourism
Relation to domestic tourism
Economic multiplier effect
impact on direct and indirect
employment
Infrastructure development
tourism growth/decline;

Type and size of an organisation

Unit 5 Topic A.1: Climatic
conditions affecting the appeal
of travel and tourism
Know about climate and
seasonality factors
Climatic conditions
Seasonal variations
Locations in respect of global
aspects
Sun
Favourable conditions

Topic A.2: The effect of
worldwide time
Time/date zones
Date Line
Lines of longitude
Terminology
Calculating worldwide time
Daylight Saving Time (DST)
Location of the Prime Meridian
Human health



Half
Term 2

Link to geography - What is
the future of our climate?

How does climate change
affect our lives and how will it
affect the lives of future
generations?

Links in to U1 by introducing
climate change and what
could happen to some
destinations if tourism
doesn’t become sustainable

Link to geography - Climatic
hazards
Content:

KI2: Tropical storms (hurricanes,
cyclones, typhoons) develop as a
result of particular physical
conditions.
KI3:Tropical storms have
significant effects on people and
the environment.

Links in to U5 building knowledge
of key factors that could impact
worldwide travel

Unit 2 - Topic B.1: Appeal of UK
destinations
Accommodation

Topic B.2: Types of visitors
Visitor types
The needs and characteristics

Topic B.1: Appeal of UK
destinations
Transport links
Visitor attractions,
Natural features
Arts and entertainment
Sightseeing

Topic B.1 Industries in the travel
and tourism sector
Tour operators
Travel agents
Online travel services

Topic B.2 Key organisations in
the travel and tourism sector
Trade and professional bodies
types
Ancillary organisations

Topic B.3 Types of organisation
in the travel and tourism sector
Private
Public
Voluntary

Topic B.1 Industries in the travel
and tourism sector
Tourism development and
promotion
types

Unit 3 - Assignment 1
Tasks for 2A.P1, 2A.M1, 2A.D1

Unit 5 - Assignment 1
Tasks for 2A.P1, 2A.P2, 2A.P3,
2A.M1, 2A.M2, 2A.M3, 2A.D1



role

Half
Term 3

Link to geography - What are
the threats to islands around
the world?

How might tourism have
impacts for islands?

Links in to U1 by introducing
climate change and what
could happen to some
destinations if tourism
doesn’t become sustainable

Unit 2 - Assignment 2:
Investigate the appeal of UK
tourism destinations for different
types of visitors

Topic B.4 The interrelationships
between travel and tourism
organisations
Commercial partnerships
Advantages
Disadvantages

Topic C.1: The role of consumer
technology
Airports
Visitor attractions
Accommodation

Topic B.1 Customer types
Internal customers
External customers

Topic B.2 Needs of different
types of customer
Accurate information,
Health, safety and security
Assistance,
Advice may be needed
Products and services

Topic B.3 Responding to
customer needs
Written requests
Verbal requests
Recognising unstated needs

Topic B.4 Exploring
expectations of different types
of customer in the travel and
tourism sector
Meeting expectations
Exceeding expectations

Topic B.2: How health issues
affect travel and tourism
Travel health risks
Topic B.3: Emergency
situations that affect travel and
tourism
Emergency situations
Terrorist attacks
Advice and guidance (Foreign
and Commonwealth Office
(FCO) advice)
Wars and riots
Natural disasters



Effects of volcanic ash clouds
Effects of emergency situations

Half
Term 4

Link to geography - What threats
does the planet face?

Supervolcanoes - how will they
be a threat?

Hurricane Irma - how deadly was
it?

Climate change - the biggest
global threat?

Extreme hurricanes - links to
climate change

Disease - the threat of malaria

Links to U5 by building
knowledge in preparation to
looking at the impact of these
on travel and tourism
destinations

Unit 2 - Assignment 2:
Investigate the appeal of UK
tourism destinations for different
types of visitors

Topic C.1 The role of consumer
technology
Mobile applications
Websites

Unit 3 - Assignment 2
Tasks for 2B.P2, 2B.P3, 2B.M2,
2B.D2

Assignment 2
Tasks for 2B.P4, 2B.P5, 2B.P6,
2B.M4, 2B.M5, 2B.D2

Half
Term 5

Link to geography - Are humans
sustainable?

Sustainable cities

Impacts of Covid 19

Links to U1, U2 and U5 as builds
foundations for ecotourism and
sustainable tourism (U1) and
reasons visitors may choose
certain destinations (U2)

Impact of C19 will be a factor in
U5 - Impacts of worldwide travel
in the travel and tourism

Link to geography - Coastal
Landscapes in the UK
Content:
KI1: The coast is
shaped by a number of physical
processes
KI2: Distinctive coastal landforms
are the result of rock type,
structure and physical processes.
KI3: Different management
strategies can be used to protect
coastlines from the effects of
physical processes.

Skills: Map skills, specifically at UK
coastal environments.

Topic C.1: Sources of information
Paper-based sources

Topic C.2: UK holiday planning
Visitor types
needs and characteristics
visitor requirements
accommodation requirements,
motivation,
Features
Itinerary

Unit 2 - Assignment 3:
Plan UK holidays to meet the
needs of different visitors

Taught by both teachers

Topic C.1 Customer service
Skills and techniques
Customer service
Skills and techniques
Policies and standards
Impact of product and service
knowledge
Technology

Topic C.2 Impact of excellent
and poor customer service on
travel and tourism
organisations
Impact of excellent and poor



industry
Links to U2 and prepares the
student for locating seaside
destinations on a map, building
and honing their map skills

Unit 1 - Revision activities customer service
Number of complaints
Number of compliments
Staff turnover
Job satisfaction

Unit 3 - Assignment 3: Tasks for
2C.P4, 2C.P5, 2C.M3, 2C.M.4 2C.D3

Half
Term 6

Unit 2 - Assignment 3:
Plan UK holidays to meet the
needs of different visitors
Unit 1 - Exam

SMSC Role as a global citizen
social and cultural
understanding of other
countries
our role as a global citizen in
climate change

Moral issues including
globalisation issues and climate
change and our role in waste
disposal
cultural issues in hot deserts and
cold environments

Acting ethically and responsibly
with regards to climate change
moral issues regarding the giving
of aid to other countries following
natural disasters

Throughout their study, students develop a strong understanding of
the needs and wants of a variety of visitor types with different ethnic,
religious and socio-economic backgrounds. Pupils are encouraged to
develop well informed and open-minded attitudes to cultural diversity
and an appreciation of the culture of others, and therefore are
encouraged to use a range of resources, for example booklets, leaflets
and the internet from a variety of authors from a range of
backgrounds.

As part of the Travel and Tourism curriculum students are encouraged
to respect the values and beliefs of others. One of the fundamental
principles of the subject is the understanding of customer type.
Students have a clear understanding of each customer’s needs from
those of a Muslim family to those of a single parent family. As a result
students are able to challenge stereotypical views and appreciate,
positively, differences in others. Furthermore this gives pupils
opportunities to explore how beliefs can have an impact on life. To put
this into practice in year 10 Students choose destinations and activities
for the visitor to complete whilst taking into consideration religious,
cultural and social features of each group. Furthermore, students are
able to develop their understanding of other cultures, religions and
values. For example, students study the key features of religious sites
as places of interest. As a result, students explore the expectations of
visits to places of religious or cultural importance. For example, when
making customer briefs pupils will include details relating to the



specific requirements of the place of worship or cultural importance,
for example Muslims having access to a prayer room in the
accommodation they’ve chosen.

Likewise, the understanding of the rule of law in different places is
promoted and students are able to make parallels to the rule of law in
the UK. It is important for students to recognise how customers could
be affected by changes to the law when travelling around the world.
Consequently students require a good understanding of the key
features of law in places such as France and the recent ban on Muslim
face coverings and factors such as the US travel ban. Students can also
consider how the rule of law has affected the travel industry,
particularly in security on flights.

Furthermore, Travel and Tourism enables moral development by
exploring and responding to issues of right and wrong. Students are
encouraged to consider how the aims of a business may conflict with
what is best for their staff. Pupils will critically examine how businesses
can balance this in order to suit the aims of the business and the
satisfaction of the staff. Students will also consider the importance of
customer service to travel and tourism organisations and understand
the impacts of getting customer service right or, in some cases, wrong.
As a result of this students are able to develop informed and
well-reasoned decisions, recognising that others have different beliefs
and attitudes. For the externally examined unit student’s consider the
impact that tourism has on the environment and investigate how we
can reduce the negative impacts, taking a moral outlook on our earth.

As part of the Travel and Tourism curriculum students are encouraged
to reflect on the influences that have shaped their own understanding
of the travel and tourism sector. All of the units allow students to
explore their own experiences gained from holidays, day trips and
school trips. By studying real people, and real places students are
constantly making links and able to develop spiritually.

CIAG
Many travel companies have call centres for sales and customer
service. Bus and train companies need staff for their ticket and
customer service desks. There are apprenticeships in highways,
operations, planning and customer services. The Merchant Navy has a



cadet entry scheme.

Future
learning

Level 3 courses in travel and
tourism include a range of
vocational courses including
those which can be more
specialist. Examples are travel
and tourism L3 BTEC and
Tourism, Aviation, Events and
Hospitality L3 BTEC. There are a
number of degree courses at
many universities

Level 3 courses in travel and
tourism include a range of
vocational courses including
those which can be more
specialist. Examples are travel
and tourism L3 BTEC and
Tourism, Aviation, Events and
Hospitality L3 BTEC. There are a
number of degree courses at
many universities


